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FROM THE PRODUCERS OF 90 DAY FIANCÉ COMES THE NEW HIGH-STAKES,  
HIGH-DRAMA FOOD NETWORK SERIES ME OR THE MENU 

 
WITH THE ODDS STACKED AGAINST THEM, THE RELATIONSHIPS OF FOUR  

COUPLES ARE PUT TO THE TEST AS THEY WORK TO FULFILL  
THEIR RESTAURANT DREAMS  

 
New Docu-Series Premieres Thursday, June 30th at 10pm ET/ PT on Food Network and discovery+ 

  
NEW YORK – May 23, 2022 – A new twist on the relationship docu-series, Me or the Menu, finds four couples trying to beat 
the odds of ending up in divorce court, while also navigating the unique challenges of the cutthroat restaurant industry. From 
the producers of the mega-hit franchise 90 Day Fiancé, this new Food Network series premieres Thursday, June 30th at 10pm 
ET/PT and will also stream on discovery+. Me or the Menu shines a spotlight on some of the reasons that approximately 60 
percent of restaurants fail and nearly 50 percent of marriages end in divorce, and while some of the featured couples have 
just opened the doors of their new restaurants, others are diving-in headfirst hoping to make it to opening day. Despite being 
at different stages of their journeys, each couple feels the pressure to make their business and their relationship a success, 
but balancing a stressful restaurant start-up and the needs of a significant other may prove to be the ultimate test. These 
couples know that if they want to keep their restaurant dreams alive it won’t be easy, but they hope it will be worth it.  
 
“Me or the Menu gives audiences an intimate look at the lives of four restaurateur couples chasing their dreams of owning a 
restaurant, but the stress it creates is like a pressure cooker as they navigate obstacles, conflicts and tough decisions affecting 
their businesses and relationships,” said Jane Latman, President, Home & Food Content and Streaming, Warner Bros. 
Discovery.  

The Me or the Menu couples include:  

Kathleen Murray and Nate Albert (Lombard, IL) 
Kathleen is the owner of Saucy Kat Food Truck and has a lofty goal of turning her food truck into a restaurant. She needs the 
help and support of her younger fiancé Nate, often causing her to treat him like an employee rather than a partner. Everything 
hinges on their success serving lunch at a big food truck event, but Nate’s mistakes cause them to lose hundreds of dollars 
and his attitude drives a huge wedge in their relationship. Nate’s lack of motivation causes Kathleen to have doubts about his 
commitment to her, and he must earn back Kathleen’s trust by proving he is just as committed of a business partner as he is 
a romantic partner.  
 
Randi Lee and Jeanette Zinno (Brooklyn, NY) 
Working long hours puts pressure on Randi, an industry veteran and first-time restaurant owner, and his fiancée, Jeanette. 
They have put their wedding plans on the back burner until Randi can pay back his restaurant investors. Jeanette has invested 
thousands of dollars into the business and has put her own career on hold to help. She fills in as the hostess, washes dishes, 
and does whatever is needed at the restaurant so Randi doesn’t have to pay another full-time staff member. Now, Jeanette is 
finally ready to step back from the restaurant, but Randi questions whether he can really run the restaurant without her. 
 
James Martin and Jessica Neal (Chicago, IL) 
James is a rising culinary star, and his wife Jessica, argue about finances both at home and at the restaurant. James isn’t 
taking home a paycheck and Jessica feels the pressure to be the sole breadwinner working two jobs. But despite being 
overworked, Jessica refuses to relinquish control of her responsibilities at the restaurant to pay extra money for help. Will the 
financial strain be too much on their relationship? 
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Nicole Baldwin and Alan Yuhanna (Houston, TX) 
Nicole, a self-taught cook with big dreams of opening a vegan restaurant, needs the help and support of her boyfriend, Alan. 
Neither one of them have any experience in the restaurant industry, so they are starting from scratch to learn the ropes. The 
pair clash over power dynamics as they must come up with a menu and find a location they can afford. It all comes to a head 
when Nicole loses her cool when they host a pop-up to test their concept with customers and investors. 
 
Fans can get to know the couples risking it all in the restaurant business at FoodNetwork.com/MeOrTheMenu. Follow along 
with the drama on social media using #MeOrTheMenu and tell us which couples will stick together or fall apart. 
 
Me or the Menu is produced by Sharp Entertainment for Food Network and discovery+. 
 

# # # 

 
FOOD NETWORK (www.foodnetwork.com) is a unique lifestyle network, website and magazine that connects viewers to the power and 
joy of food. The network strives to be viewers' best friend in food and is committed to leading by teaching, inspiring, empowering and 
entertaining through its talent and expertise. Food Network is distributed to nearly 100 million U.S. households and draws over 46 million 
unique web users monthly. Since launching in 2009, Food Network Magazine's rate base has grown 13 times and is the No. 2 best-selling 
monthly magazine on the newsstand, with 13.5 million readers. Food Network is owned by Warner Bros. Discovery (NASDAQ: WBD) is a 
leading global media and entertainment company that creates and distributes the world’s most differentiated and complete portfolio of 
content and brands across television, film and streaming. Available in more than  220 countries and territories and 50 languages, Warner 
Bros. Discovery inspires, informs and entertains audiences worldwide through its iconic brands and products which also include: Discovery 
Channel, discovery+, CNN, DC, Eurosport, HBO, HBO Max, HGTV, OWN, Investigation Discovery, TLC, Magnolia Network, TNT, TBS, 
truTV, Travel Channel, MotorTrend, Animal Planet, Science Channel, Warner Bros. Pictures, Warner Bros. Television, Warner Bros. 
Games, New Line Cinema, Cartoon Network, Adult Swim, Turner Classic Movies, Discovery en Español, Hogar de HGTV and others. For 
more information, please visit www.wbd.com. 
 
About discovery+ 
discovery+ is the definitive non-fiction, real life subscription streaming service from Warner Bros. Discovery. With the largest-ever content 
offering at launch, discovery+ features a wide range of exclusive, original series across popular passion verticals including lifestyle and 
relationships; home and food; true crime; paranormal; adventure and natural history; as well as science, tech and the environment, and a 
slate of high-quality documentaries. For more, visit discoveryplus.com, or find the discovery+ app on most mobile and connected TV 
devices. 
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