HGTV LAUNCHES FIRST-EVER TIKTOK ORIGINAL SERIES
Home Reno Pro Jasmine Roth Kicks Things Off With A Surprise For Her Mom In Time For
Mother's Day
New York [May 6, 2022] In a week-long celebration of super moms everywhere, HGTV will
debut its first-ever TikTok original series starring Help! I Wrecked My House host, Jasmine Roth.
The Mother's Day-inspired series will kick off on Sunday, May 8, with new episodes dropping
daily through Sunday, May 15, and will document Jasmine surprising her mom with a beach
condo and a top-to-bottom renovation to make it the ultimate oasis. Featuring trending sounds
and themes, the 8-part series will showcase before-and-after footage as Jasmine shows her
mom appreciation the HGTV way– with all-new hardwoods and integrated appliances. The
emotional reveal will feature customized storage solutions, unique design elements and artwork
created by Jasmine's two-year-old daughter, Hazel.
"My mom is a wonderful grandma to my daughter and when this house came up for sale right up
the street we jumped on it," said Jasmine. "I am so stoked to share this deeply personal house
transformation with HGTV fans because to me, no one is more deserving than my mom. It was
so satisfying because when we were finished, she couldn't believe her eyes!"
Fans are invited to connect with the series via @HGTV and #SophisticatedSurfCondo on TikTok
as well as check out HGTV's other digital platforms at HGTV.com and via @HGTV on
Facebook, Twitter and Instagram.
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