HGTV’S ‘WINDY CITY REHAB’ RETURNED WITH STRONG RATINGS ON THURSDAY, APRIL 21
New York [April 27, 2022] Windy City Rehab, starring designer and home renovation expert
Alison Victoria, attracted more than 3.9 million total viewers to the season premiere on
Thursday, April 21, at 9 p.m. ET/PT. The episode delivered a .69 live plus three-day rating among
P25-54 and a .80 L3 rating among W25-54, resulting in double-digit ratings gains of 50 percent
and 33 percent respectively over the prior six weeks. It also performed well with upscale
viewers, garnering a .75 L3 rating among upscale P25-54 and a .88 among upscale W25-54. In
addition, the episode ranked as the #1 non-news/sports program with P25-54 and upscale
P25-54 in the 9-10 p.m. timeslot.
The new episodes of Windy City Rehab follow HGTV home reno star Alison Victoria as she puts
demanding times behind her for a fresh start. Re-energized and resilient, she dives into a new
life chapter with optimism and renewed purpose, tackling invigorating renovation and design
projects in Los Angeles and Atlanta, as well as in her hometown of Chicago.
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countries and territories and 50 languages whose portfolio also includes Discovery Channel,
CNN, DC, Eurosport, HBO, HBO Max, Food Network, OWN, Investigation Discovery, TLC,
Magnolia Network, TNT, TBS, truTV, Travel Channel, MotorTrend, Animal Planet, Science
Channel, Warner Bros. Pictures, Warner Bros. Television, Warner Bros. Games, New Line
Cinema, Cartoon Network, Adult Swim, Turner Classic Movies, Discovery en Español, Hogar de
HGTV and others. For more information, please visit www.wbd.com.
###
Media Contacts:
Amy Hammontree / Amy_Hammontree@discovery.com / 865-560-4639
Chelsey Riemann / Chelsey_Riemann@discovery.com / 865-607-4188

