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CHEF ALEX GUARNASCHELLI RETURNS WITH AMBUSH-STYLE COOKING 
BATTLES IN NEW SEASON OF SUPERMARKET STAKEOUT 

Season Premieres Tuesday, May 17th at 10pm ET/PT on Food Network 

  
NEW YORK – April 7, 2022 – The action hits the aisles as Supermarket Stakeout returns for a new season, premiering Tuesday, 
May 17th at 10pm ET/PT on Food Network. Hosted by Food Network staple, Alex Guarnaschelli, each hour-long episode 
presents viewers with outdoor cooking battles where anything can happen, as four talented chefs persuade unsuspecting 
customers to sell their groceries as they attempt to turn the ingredients into themed culinary delights. A rotating panel of judges 
ultimately determines which competitor made the most successful menu over three rounds and is awarded a year’s worth of 
groceries. 
  
In each episode, the four chefs face off in a state-of-the-art, pop-up kitchen outside a grocery store, with the competitors given a 
budget of $500 to use through three rounds. In the first stakeout heat, the chefs must negotiate with shoppers for their grocery 
bags, sight unseen, as they are challenged to create a themed meal for the judges. In the second heat, the three remaining chefs 
use the leftover money from their budget to ambush shoppers for their groceries. In this round the chefs can see what's in each 
shopper’s bag, but they can only make one purchase. In the last round, the final two chefs can explore groceries from as many 
shoppers as they like, but they can only buy five items total in their bid to find the right ingredients for their dishes and walk away 
with the grand prize. Viewers can also watch Alex take on some of the toughest carts from prior seasons in Supermarket Stakeout: 
What Would Alex Make? with new episodes beginning Tuesday, May 31st at 11pm ET/PT.  
  
“Alex continues to shine across Food Network’s daytime and primetime programming. We are thrilled to bring new episodes 
of Supermarket Stakeout to viewers that are full of signature ‘anything can happen' moments and unexpected challenges that 
fans have come to love,” said Courtney White, President, Food Network and Streaming Food Content, Discovery Inc.  
  
Alex Guarnaschelli is a world-renowned chef who, after attending La Varenne Culinary School in Burgundy, France, began her 
international culinary journey training in Paris and New York with some of the world’s most acclaimed chefs including Guy Savoy 
and Daniel Boulud. In 2003, Guarnaschelli was given the opportunity to expand her repertoire and become the executive chef at 
Butter, where she has since created her own eclectic American and green-market inspired menu. Guarnaschelli first appeared on 
Food Network in 2006 and has since been part of hundreds of episodes of programming on the network, including as a judge on 
Chopped, co-host of The Kitchen, and star of Alex vs America. She also hosts the award-winning digital series, Fix Me a Plate, 
and is the author of the cookbooks “Old-School Comfort Food: The Way I Learned to Cook” (2013), “The Home Cook: Recipes to 
Know by Heart” (2017), and most recently “Cook With Me: 150 Recipes for the Home Cook” (2020). 
 
Learn more about Alex and the show at FoodNetwork.com/SupermarketStakeout. Follow #SupermarketStakeout on Food 
Network social channels for Alex's and the judges' recipes, tips and tricks. 
  
Supermarket Stakeout is produced by Triage Entertainment. 
 

# # # 

 
 
 
FOOD NETWORK (www.foodnetwork.com) is a unique lifestyle network, website and magazine that connects viewers to the power and joy of 
food. The network strives to be viewers' best friend in food and is committed to leading by teaching, inspiring, empowering and entertaining 
through its talent and expertise. Food Network is distributed to nearly 100 million U.S. households and draws over 46 million unique web users 
monthly. Since launching in 2009, Food Network Magazine's rate base has grown 13 times and is the No. 2 best-selling monthly magazine on 
the newsstand, with 13.5 million readers. Food Network is owned by Discovery, Inc., a global leader in real life entertainment serving a 
passionate audience of superfans around the world and spanning over 220 countries and territories; the portfolio also includes direct-to-
consumer streaming services such as discovery+ and Food Network Kitchen, along with premium brands Discovery Channel, HGTV, TLC, 
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Investigation Discovery, Travel Channel, MotorTrend, Animal Planet, Science Channel, OWN: Oprah Winfrey Network, as well as the multi-
platform JV with Chip and Joanna Gaines, Magnolia Network, in the U.S., Discovery Kids in Latin America, and Eurosport. 
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