
 

 

 
NEW SEASON OF HGTV HIT ‘UNSELLABLE HOUSES’ STARRING UNSTOPPABLE TWIN SISTERS 

LYNDSAY LAMB AND LESLIE DAVIS PREMIERES TUESDAY, MARCH 30, AT 9 P.M. ET/PT 
 

New York [Mar. 3, 2021] Dynamic twin sisters Lyndsay Lamb and Leslie Davis, a top-selling real 
estate duo in the Pacific Northwest, are back to invest their own money to help homeowners 
struggling to sell their languishing properties in a new season of Unsellable Houses, premiering 
Tuesday, March 30, at 9 p.m. ET/PT. The breakout series, which attracted more than 27 million 
viewers during its first season, follows Lyndsay, an expert in home renovation, design and 
staging, and Leslie, an expert in budget and negotiations, as they transform stagnant listings 
into hot properties. With the confidence that they can sell any house for a profit, the pair 
invests their time and know-how to turn lackluster homes into beautiful spaces with functional 
design that are sure to fly off the market. 
 
The new episodes not only spotlight the spunky sisters’ booming real estate and renovation 
business—which now includes a new office space, a growing staff and a retail storefront—but 
also their busy family lives. Lyndsay and Leslie have their kids help with their renovation 
projects, teach their teenage sons how to drive, plan birthday parties and welcome new furry 
members to the family.  
 
“Lyndsay and I are the perfect balance—she has the keen eye for design, and I know our local 
market better than anyone,” said Leslie. “We thrive on executing strategic renovations that get 
our clients’ houses sold in record time and get the most return on their investment.” 
  
In the season opener, Lyndsay and Leslie take on a drab Craftsman-style home that sat on the 
market for months. To address the home’s issues that have kept buyers at bay, the sisters 
reimagine the exterior, install a new roof and implement an open floor plan that they expect 
will secure top dollar offers. During the episode, they also brighten a secluded mid-century 
modern bungalow, give a small ranch-style home an inviting backyard space with a party deck 
and modernize a property with unappealing and outdated finishes. 
 
“Being a creative is such an integral part of who I am,” said Lyndsay. “I love to help a desperate 
homeowner see past their house’s current condition by showing them how a few smart design 
updates can completely overhaul their space and how they can quickly get the right buyer in 
the door.” 
 
For beautiful before and after photo galleries and show updates, fans are invited to stay 
connected with Unsellable Houses at HGTV.com and follow @HGTV and #UnsellableHouses 
on Facebook, Twitter and Instagram. Fans also can keep up with Lyndsay and Leslie on 
Instagram at @lyndsaylamb11 and @1lesliedavis. Fans can watch season one of Unsellable 
Houses now on discovery+, and the new episodes will be available the same day as the linear 
premieres on HGTV GO—Tuesdays beginning March 30 at 9 p.m. ET/PT. 



 
 

ABOUT HGTV 
HGTV delivers families with relatable stories, superstar real estate and renovation experts and 
amazing home transformations that inspire a passionate audience. For anyone seeking 
entertaining and aspirational home and lifestyle content, HGTV is the place to be. HGTV offers: 
a top 10 cable network that is distributed to more than 86 million U.S. households; a 
website, HGTV.com, that attracts an average of 10.5 million people each month; a social 
footprint of 25.7 million; HGTV Magazine, a monthly publication that reaches more than one 
million readers and exclusive collections of home-oriented products through the HGTV HOME™ 
consumer products line. HGTV content also is available on discovery+, the definitive non-fiction, 
real life subscription streaming service. Offered on a variety of platforms and devices, including 
ones from Amazon, Apple, Google, Microsoft, Roku and Samsung, discovery+ features a 
landmark partnership with Verizon that gives their customers with select plans up to 12 months 
of discovery+ on Verizon.  
  
Viewers can become fans of HGTV and interact with other home improvement enthusiasts 
through Facebook, Twitter, Pinterest and Instagram. HGTV is owned by Discovery, Inc., a global 
leader in real life entertainment spanning 220 countries and territories, whose portfolio also 
includes Discovery Channel, Food Network, TLC, Investigation Discovery, Travel Channel, 
MotorTrend, Animal Planet, Science Channel, and the forthcoming multi-platform JV with Chip 
and Joanna Gaines, Magnolia, as well as OWN: Oprah Winfrey Network.  
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