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FOOD NETWORK TAKES EXTREME CULINARY ADVENTURE TO NEW HEIGHTS IN MAJESTIC 
SIX-EPISODE EVENT THE GREAT FOOD TRUCK RACE: ALASKA 

 
Hosted by Tyler Florence and Shot On-Location in Alaska’s Cities and Remote Regions, 

Epic Icy Road Trip Begins March 7th on Food Network and discovery+ 
 
 
NEW YORK – February 4, 2021 –The Great Food Truck Race heads north to Alaska for the wildest culinary journey in series history 
this March, where fighting blistering cold, raging winds and short daylight hours are part of every week’s action. Hosted by Tyler Florence 
and shot on-location in Alaska, the six-episode season begins with seven teams of aspiring food truck owners greeted with their own 
truck – but first, they must break the keys out of 200-pound blocks of ice.  These teams are not just battling each other, they are battling 
the elements of this beautiful but treacherous region to avoid elimination and reach the end of the road’s $50,000 grand prize. Each 
week, the caravan of competitors hits a different location for high-stakes challenges that test their cooking chops, business skills and 
ability to face harsh weather conditions from blizzards to icy mountain roads.  The Great Food Truck Race: Alaska premieres on 
Sunday. March 7th at 10pm ET/PT on Food Network and streams the same day on discovery+. 
 
“Alaska is the most magnificent and most challenging location yet for The Great Food Truck Race,” said Courtney White, President, Food 
Network. “Cooking talent and selling strategies are not enough to make it, this time teams also have to battle the raw Alaskan elements 
in each and every challenge.” 
 
This season’s competitors are: BFD – Saint James, New York (Kate Wurtzel, Harry Poole, April Nothdurft); Meatball Mamas – Danville, 
California (Aly Romero, Flora Londre, Jocelyn Denson); Metro Chili – Staten Island, New York (Anthony Cucurullo, John Sullivan, 
David Consiglio); Querencia Mia – Albuquerque, New Mexico (Marie Yniguez, Queneesha Meyers, Michael Neu); Some Like It Tot – 
Tecumseh, Oklahoma (Nela Edwards, Drew Cowen, Kali Honey Cowen); Tasty Balls – Houston, Texas (Misti Buard, D’Ambria Jacobs, 
Nadia Ahmed) and The Oink Mobile – Georgetown, Texas (Heather Clauser, Tyler Clauser, Emily Clauser). 
 
In the premiere episode, Tyler welcomes seven aspiring food truck teams to Flattop Mountain overlooking Anchorage to the biggest, 
boldest road trip ever.  In order to get the keys to their trucks, the contestants must break the keys out of 200-pound blocks of ice and 
that’s just the beginning of their culinary adventure.  The teams compete to see who can prep and sell the most food, with the least 
successful truck heading home. The route then hits Palmer, home to some of the largest vegetables in the world; deep sea fishing in 
Homer; panning for gold and Alaskan crab challenge in Seward and a scavenger hunt in the arctic remote village of Talkeetna. In the 
season finale on Sunday, April 11th at 10pm ET/PT the two remaining teams go head-to-head in Fairbanks and the last team standing is 
awarded the $50,000 grand prize.  
 
Fans can meet the competing teams and browse photo highlights of the competition at FoodNetwork.com/FoodTrucks and share on 
social who they think should take home the grand prize using the hashtag #GreatFoodTruckRace. 
 
The Great Food Truck Race: Alaska is produced by Critical Content for Food Network and discovery+. 
 

# # # 
 
Food Network (www.foodnetwork.com) is a unique lifestyle network, website and magazine that connects viewers to the power and joy of food. The 
network strives to be viewers' best friend in food and is committed to leading by teaching, inspiring, empowering and entertaining through its talent and 
expertise. Food Network is distributed to nearly 100 million U.S. households and draws over 46 million unique web users monthly. Since launching in 
2009, Food Network Magazine's rate base has grown 13 times and is the No. 2 best-selling monthly magazine on the newsstand, with 13.5 million 
readers. Food Network is owned by Discovery, Inc., a global leader in real life entertainment spanning 220 countries and territories; the portfolio also 
includes Discovery Channel, HGTV, TLC, Investigation Discovery, and OWN: Oprah Winfrey Network. 
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discovery+ is the definitive non-fiction, real life subscription streaming service. discovery+ features a landmark partnership with Verizon that gives 
their customers with select plans up to 12 months of discovery+ on Verizon. discovery+ has the largest-ever content offering of any new streaming 
service at launch, featuring a wide range of exclusive, original series across popular, passion verticals in which Discovery brands have a strong 
leadership position, including lifestyle and relationships; home and food; true crime; paranormal; adventure and natural history; as well as science, 
tech and the environment, and a slate of high-quality documentaries. For more, visit discoveryplus.com or find it on a variety of platforms and devices, 
including ones from Amazon, Apple, Google, Microsoft, Roku and Samsung. 
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