
  
 

CAMERAS FOLLOW FAMILIES IN REAL TIME ON WHIRLWIND 72-HOUR 
HOUSE HUNTS IN NEW HGTV SERIES ‘HOUSE IN A HURRY’ 

 
New York [March 12, 2020] Excitement, stress and emotions will run high in HGTV’s fast-paced 
house hunting series House in a Hurry, premiering Sunday, March 22, at 9 and 9:30 p.m. ET/PT. 
Cameras will follow in real time as a family who needs to relocate spends 72 intense hours 
searching for the perfect home in their new town. With an exciting life change on the horizon, 
the families will face a hard deadline to find and buy their new dream home in an unfamiliar 
city. 
 
“House in a Hurry is house hunting on steroids,” said Jane Latman, president, HGTV. “These 
families are under a serious time crunch to buy a home and sometimes things reach a breaking 
point—it’s a real roller coaster ride!” 
 
In the premiere episode, a family is relocating from Raleigh to Charlotte, North Carolina, for the 
husband’s job and needs to quickly find a new home before their teenager starts high school. 
With their desire to find a great house in a popular, eclectic neighborhood close to downtown, 
the couple will have their work cut out for them. Throughout the season, House in a Hurry will 
feature more families as they navigate the challenges of making important real estate decisions 
at hyper-speed—including buying in highly competitive markets where homes sell in hours. 
With a looming deadline, it’s more challenging to find properties that can check off the wish list 
and fit the budget.  
 
Fans are invited to connect with House in a Hurry on HGTV’s digital platforms. Each episode will 
be available on HGTV GO the same day as the TV premieres, Sundays beginning March 22. 
Viewers can visit HGTV.com/HouseinaHurry for inspirational home content, including exclusive 
video and photo galleries from the show, and can follow @HGTV 
and #HouseinaHurry on Facebook, Twitter and Instagram.  
 
ABOUT HGTV 
HGTV delivers families with relatable stories, superstar real estate and renovation experts and 
amazing home transformations that inspire a passionate audience. For anyone seeking 
entertaining and aspirational home and lifestyle content, HGTV is the place to be. HGTV offers: 
a top 10 cable network that is distributed to more than 87 million U.S. households; a 
website, HGTV.com, that attracts an average of 10.3 million people each month; a social 
footprint of 21.2 million; HGTV Magazine, a monthly publication that reaches more than one 
million readers and exclusive collections of home-oriented products through the HGTV HOME™ 
consumer products line.  Viewers can become fans of HGTV and interact with other home 
improvement enthusiasts through Facebook, Twitter, Pinterest and Instagram. HGTV is owned 
by Discovery, Inc., a global leader in real life entertainment spanning 220 countries and 
territories, whose portfolio also includes Discovery Channel, Food Network, TLC, Investigation 
Discovery, Travel Channel, MotorTrend, Animal Planet, Science Channel, and the forthcoming 



multi-platform JV with Chip and Joanna Gaines, Magnolia, as well as OWN: Oprah Winfrey 
Network. 
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