
  
 

 
NEW ORLEANS REAL ESTATE MARKET GETS A SPOTLIGHT IN NEW HGTV SERIES  

‘SELLING THE BIG EASY’ PREMIERING FRIDAY, APRIL 10, AT 9 PM ET/PT 
 
New York [March 13, 2020] Let the good times roll! New Orleans native and resident real 
estate expert Brittany Picolo-Ramos specializes in quintessential NOLA properties in the new 
HGTV series Selling the Big Easy. Premiering on Friday, April 10, at 9 p.m. ET/PT, the series 
follows Brittany and her full-service agency as they help families find the house of their dreams 
by showing them high-end homes with the right amount of history and charm. She also helps 
clients stage and sell their homes for top dollar in the city’s vibrant real estate market. With an 
approachable and effervescent style, Brittany effortlessly guides clients through the buying and 
selling process while touting the enticing amenities that the Crescent City has to offer.  
 
“New Orleans is my hometown,” said Brittany. “This city always makes you feel welcome with 
its incredible food, music and nightlife—and it’s home to the most beautiful and unique houses 
in America.” 
 
During the season, Brittany wows all types of homebuyers with tours of homes ranging from a 
classic Victorian in the heart of downtown to a lakefront estate in the sought-after Metairie 
suburb to a colorful 1870s historic home in Paradise Park, just minutes from the bustling French 
Quarter and Bourbon Street. Brittany and her team also use their staging know-how to get 
bland properties ready for a profitable sale by adding fresh furniture, colorful décor and a New 
Orleans-inspired aesthetic that will attract buyers. 
 
Fans are invited to connect with Selling the Big Easy on HGTV’s digital platforms. Each episode 
will be available on HGTV GO the same day as the TV episode premieres—Fridays beginning 
April 10. Viewers can visit HGTV.com/SellingtheBigEasy for photo galleries and exclusive videos 
and can follow @HGTV and #SellingtheBigEasy on Facebook, Twitter and Instagram for 
additional show content and updates. Fans also can follow Brittany on 
Facebook and Instagram.  
 
ABOUT HGTV 
HGTV delivers families with relatable stories, superstar real estate and renovation experts and 
amazing home transformations that inspire a passionate audience. For anyone seeking 
entertaining and aspirational home and lifestyle content, HGTV is the place to be. HGTV offers: 
a top 10 cable network that is distributed to more than 87 million U.S. households; a 
website, HGTV.com, that attracts an average of 10.3 million people each month; a social 
footprint of 21.2 million; HGTV Magazine, a monthly publication that reaches more than one 
million readers and exclusive collections of home-oriented products through the HGTV HOME™ 
consumer products line.  Viewers can become fans of HGTV and interact with other home 
improvement enthusiasts through Facebook, Twitter, Pinterest and Instagram. HGTV is owned 
by Discovery, Inc., a global leader in real life entertainment spanning 220 countries and 



territories, whose portfolio also includes Discovery Channel, Food Network, TLC, Investigation 
Discovery, Travel Channel, MotorTrend, Animal Planet, Science Channel, and the forthcoming 
multi-platform JV with Chip and Joanna Gaines, Magnolia, as well as OWN: Oprah Winfrey 
Network. 
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