For Immediate Release:

TRAVEL CHANNEL RENEWS NEW HIT SERIES ‘PARANORMAL CAUGHT ON CAMERA’
NEW YORK (June 4, 2019) – After a record-breaking first season, Travel Channel has greenlit 26 new
episodes of the hit series, “Paranormal Caught on Camera.” The show, which launched on Wednesday,
February 13, posted a 50% increase year-over-year for its time slot and ranks in the top 3 of all Travel
Channel original series. Over 13.2 million total viewers have tuned into the first season to date. New
episodes will air early next year.
“’Paranormal Caught on Camera’ gets right to the good stuff and delivers strange and unexplained
phenomena that our audience can’t get enough of seeing,” said Matthew Butler, general manager,
Travel Channel. “These are head-scratching videos that are so crazy and unbelievable that you want to
see them over and over again…and may convert even the biggest skeptics out there. Plus, it’s just plain
fun to watch!”
Each hour-long episode of “Paranormal Caught on Camera” showcases the most amazing, eye-opening
and downright scary paranormal videos from around the world, as a panel of experts and specialists
breaks down the footage and analyzes what exactly the eyewitnesses captured. The season finale will
air on a special day on Sunday, June 9 at 8 p.m. ET/PT.
“Paranormal Caught on Camera” is produced by Meetinghouse Productions, Inc. for Travel Channel.
For Meetinghouse Productions, the executive producer is Jason Cilo. For Travel Channel, the executive
producer is Charles Nordlander, Matthew Butler is general manager and Henry Schleiff is group
president of Investigation Discovery, Travel Channel, American Heroes Channel and Destination
America.
ABOUT TRAVEL CHANNEL
For the bold, daring and spontaneous; those adventurers who embrace the thrill of the unexpected;
those risk-takers who aren’t afraid of a little mystery; if you’re up for anything, down for whatever, and
above all, love great stories, journey on to Travel Channel. We’re more than you expect and everything
you didn’t know you were looking for. Reaching more than 82 million U.S. cable homes, Travel Channel
is the world’s leading travel media brand. Fans also can visit Travel Channel for more information or
interact with other fans through Facebook, Twitter, Pinterest and Instagram. Travel Channel is owned
by Discovery, Inc., a global leader in real life entertainment spanning 220 countries and
territories, whose portfolio also includes Discovery Channel, HGTV, Food Network, TLC, Investigation
Discovery and OWN: Oprah Winfrey Network.
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