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WILDLIFE BIOLOGIST AND ADVENTURER FORREST GALANTE 
EXPLORES LEADS THAT SUGGEST SPECIES THOUGHT TO BE 

EXTINCT STILL EXIST	
 

-New Series ‘EXTINCT OR ALIVE’ Premieres JUNE 10 AT 9PM ET/PT-	
  	
What if extinct animals weren’t really extinct? The methods used to declare a species extinct are 
not as fool proof as people might assume.  From eyewitness accounts to last known photographs, 
there is evidence that suggests some of these creatures are still very much alive in the wild. The 
search is on for wildlife adventurer and biologist Forrest Galante, as he explores the real stories 
behind animals thought to be gone forever and tries to prove their existence so he can protect them 
and help them thrive again. EXTINCT OR ALIVE premieres on Animal Planet on Saturday, 
June 10 at 9PM ET/PT but you can catch a sneak peek episode during Monster Week on June 3 
at 10PM ET/PT. 
	
The season kicks off with a must see two-hour season premiere, where Forrest explores the magical 
and mystical jungles of Zanzibar in search of the Zanzibar Leopard, an animal thought to be extinct 
for over 25 years. It’s a history-making expedition in which Forrest reveals species that have never 
before been filmed and captures evidence that leads to an unforgettable conclusion. The hunt for 
other extinct animals will take him trekking through Taiwan for the beautiful Formosan Clouded 
Leopard, the frozen tundra of Newfoundland for the majestic Newfoundland White Wolf, and to 
the incredible island of Madagascar to look for any trace of the giant Pachylemur.	
 	
From the Florida everglades to remote jungles, the cameras follow Forrest Galante as he meets 
and listens to locals, some whom claim to be eyewitnesses of animals we thought were no longer 
in existence. Armed with the information and clues, Forrest sets out to prove the unimaginable, 
and be the voice for species the world has given up on.	
 	
EXTINCT OR ALIVE is produced for Animal Planet by Hot Snakes Media. For Hot Snakes 
Media, Eric Evangelista, Shannon Evangelista, and Patrick DeLuca are executive producers. For 
Animal Planet, Keith Hoffman is executive producer and Sarah Russell is producer.	
 	
About Animal Planet	
Animal Planet, a multi-media business unit of Discovery Communications, is the network of hit franchise 
series and special programming dedicated to animals and the natural world that includes RIVER 
MONSTERS, DR. JEFF: ROCKY MOUNTAIN VET, PIT BULLS & PAROLEES, TANKED, 



TREEHOUSE MASTERS, THE VET LIFE and PUPPY BOWL, the largest non-sports TV event on 
Super Bowl Sunday. Animal Planet is the premiere TV, digital and social community for all things animal, 
providing immersive, engaging, high-quality content across all Animal Planet platforms including: Animal 
Planet television network, available in more than 90 million homes in the U.S., that is complimented with 
a deep Video On Demand offering; online assets www.animalplanet.com, the ultimate online destination 
for animal lovers and pet owners; the Animal Planet Go app that allows viewers to catch up on full episodes 
of their favorite shows anytime anywhere; Animal Planet L!VE, the go-to digital destination for round-the-
clock, unfiltered access via live cameras around the globe in a variety of animal habitats; Animal Planet 
Social including Facebook, Twitter and Instagram via @AnimalPlanet and on Snapchat as 
AnimalPlanetTV.	
   
About Discovery Communications 
Discovery Communications (Nasdaq: DISCA, DISCB, DISCK) satisfies curiosity and engages superfans 
with a portfolio of premium nonfiction, sports and kids programming brands. Reaching 3 billion cumulative 
viewers across pay-TV and free-to-air platforms in more than 220 countries and territories, Discovery’s 
portfolio includes the global brands Discovery Channel, TLC, Investigation Discovery, Animal Planet, 
Science and Turbo/Velocity, as well as OWN: Oprah Winfrey Network in the U.S., Discovery Kids in Latin 
America, and Eurosport, the leading provider of locally relevant, premium sports content across Europe. 
Discovery reaches audiences across screens through digital-first programming from Discovery VR, over-
the-top offerings Eurosport Player and Dplay, as well as TV Everywhere products comprising the GO 
portfolio of TVE apps and Discovery K!ds Play. For more information, please 
visit www.discoverycommunications.com. 

 


