
  
 

 

‘FIXER UPPER’ PHENOMENON RETURNS TO HGTV 
ON TUESDAY, NOVEMBER 29, AT 9 P.M. ET/PT 

 
Chip and Joanna Gaines’ Home Renovation Adventures Continue in Season Four 

 
New York [Immediate For Release – November 3, 2016] HGTV’s blockbuster series Fixer Upper, 
starring home renovation power couple and national media darlings Chip and Joanna Gaines, will 
return for a fourth season on Tuesday, November 29, at 9 p.m. ET/PT. The smash hit is one of the 
highest-rated series in HGTV’s history, attracting more than 25 million viewers and legions of 
celebrity fans during its last season. Fresh episodes will feature the Gaines as they complete stunning 
renovation projects in Waco, while parenting their four kids, running a 40-acre farm with cows, goats, 
horses and chickens, and managing their family businesses. 
 
Filled with Chip and Jo’s playful banter, hilarious hijinks and southern charm, the new season will 
feature more families who look to the Gaines for help evaluating and transforming a fixer upper into 
the home of their dreams. The Gaines also will revisit their early days of buying and flipping homes 
when they take on the renovation of their very own “flipper upper.”  
 
“This is what we did for a living when we met,” said Chip. “Flipping this house is reminiscent of our 
beginnings.”  
 
During the season, the Gaines also will transform an extra building on their property into a bakery. 
The renovation will be featured in a special episode of Fixer Upper premiering on Valentine’s Day 
at 9 p.m. ET/PT.  
 
“For me and Chip, we love to see all of our work come together,” said Joanna. “We want each space 
to really feel like home.” 
 
Fans can visit HGTV.com/FixerUpper throughout the season for exclusive online content, including 
behind-the-scenes videos and photos galleries, and can interact on social media using #FixerUpper. 
 
ABOUT HGTV  
HGTV delivers the superstar experts, fascinating families, compelling renovations and stunning 
transformations that make all things home fun. America’s favorite way to get entertaining, relatable 
and inspirational home and lifestyle content, HGTV offers: a top 10 cable network that is distributed 
to more than 92 million U.S. households; a website, HGTV.com, that attracts an average of nine 
million people each month; social media platforms that engage nearly nine million users; HGTV 
Magazine, a monthly publication that reaches more than one million readers and exclusive collections 
of home-oriented products through the HGTV HOME™ consumer products line.  Viewers can 
become fans of HGTV and interact with other home improvement enthusiasts through Facebook, 
Twitter, Pinterest and Instagram.  Headquartered in Knoxville, Tenn., HGTV is owned by Scripps 
Networks Interactive, Inc., which also owns and operates Food Network, Travel Channel, DIY 
Network, Cooking Channel and Great American Country. 
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